
How do recruits 
view you?
Hiring the best candidates by giving 
them the best hiring experience.



When the global outlook is uncertain, you need to be positive you have the right people in the right roles. It is more 

important than ever to attract the best possible talent. Your recruits’ first experience with you, in other words, 

needs to leave a lasting impression. 

Today’s workforce looks beyond salary and benefits to more subtle things, like how quickly you respond post-

interview and how easily they’re reimbursed for expenses incurred during the interview process. 

After all, if you don’t treat them well while you’re wooing them, how will you treat them once they work there? 

Happiness means more than money. 
According to Bhushan Sethi, Principal, Joint Global Leader, People and Organization, at PwC US, “You’ll win top 

talent in a tight labour market by competing on more than salary. Our analysis of this data shows that your firm’s 

culture and the experience you provide is your differentiated asset.” 

In other words, culture and, relatedly, experience matter.

Recruits, and your current employees as well, want to know that you value what they value – that you’re working 

to eliminate menial tasks, reduce unnecessary paperwork, and employ state-of-the-art technologies that don’t 

simply make work easier, they make it easier to focus on more valuable work. 

This is what intrigues candidates and engages employees. This is the work experience that makes them happy. 

49% of job seekers working in in-demand fields 

say they’ve turned down an offer because of a bad 

experience during the hiring process. 

Source: PwC Future of Recruiting survey, 2019



We’re not talking about perks here, and we’re not merely talking about emotional well-

being; this is about the tools, technologies, and tactics that make both the recruiting and 

work experience rewarding. And this is why you should be interested.

56%
of candidates say 
they’d discourage 
others from applying 
due to bad recruiting.1

72%
of job seekers need 
to understand the 
work culture before 
accepting an offer.1

82%
of candidates with a 
great experience say 
they’re “extremely 
likely” to refer their 
friends and colleagues.2

Candidates satisfied with the candidate experience were 

38% more likely to accept a job offer.2

A great experience 
is now required. 

“A great candidate experience is not so much a 
reputation-management tool as it is a hiring necessity.”

~Hirevuew.com

1 PwC Future of Recruiting survey, 2019
2 Hirevue.com



If instead you show them that even the littlest details – like booking and managing travel to the interview – are taken 

care of in an effortless, even enjoyable manner, it demonstrates the unique recruiting experience you offer. That, in turn, 

demonstrates the unique working experience you offer. 

The travel and expense 
experience is a smart 
place to start. 

Let recruits book their trips on your corporate 
guest account, so no one has to hassle with 
reimbursement, and you don’t have to worry 

about what they’re spending.

How do you deliver a rewarding, engaging experience when the people you’re trying to 

reward and engage don’t work there yet? Where do you even begin? For starters, you 

make sure they don’t pay a penny out of their own pockets to travel to the interview.

This is just one example of the simple things you can do to improve the hiring 

experience, and it’s an idea that often gets overlooked. Travel and expense as a whole, 

in fact, is typically neglected when considering the candidate – and current employee, 

for that matter – experience.

And the process is easier and better for you, too, 

because instead of rifling through stacks of paper 

receipts, auditing expense reports, and manually 

sending out checks, you can: 

• Make sure policies are being followed, with

Machine Learning audits of each charge

• Gain clear visibility into travel spending

• Enjoy automatic workflows that keep approvals

– and the rest of the process – moving

With SAP Concur solutions and connections across SAP 

S/4HANA, SAP Analytics Cloud, and SAP SuccessFactors, 

you create a great experience for candidates by:

• Creating a guest account in a few simple clicks,

so candidates can book their own trips

• Giving candidates choices, liking using virtual credit card

numbers, so they can cover expenses without waiting

for reimbursement – and offering them simpler, faster

reimbursement processes and real-time updates

• Offering expense reports that write themselves,

eliminating paperwork and manual-entry errors



With the right travel and expense tools in hand, you can simplify the 

hiring process for both your organisation and its candidates. And 

when you demonstrate that you want them to have the best possible 

work experience, people tend to give you their best. 

Contact your SAP Concur representative to learn more 
about SAP Concur solutions for HR.

© 2020 SAP SE or an SAP affiliate company. All rights reserved. 

Be as impressive 
as you want your 
recruits to be.

http://www.concur.com/en-us/HR-leader
https://www.concur.co.uk/contact?pid=email&cid=jhook_email2_hr_n_contact_20200623


www.concur.co.uk

© 2020 SAP SE or an SAP affiliate company. All rights reserved.

No part of this publication may be reproduced or transmitted in any form or for any purpose without the 
express permission of SAP SE or an SAP affiliate company.

The information contained herein may be changed without prior notice. Some software products marketed 
by SAP SE and its distributors contain proprietary software components of other software vendors. National 
product specifications may vary.

These materials are provided by SAP SE or an SAP affiliate company for informational purposes only, without 
representation or warranty of any kind, and SAP or its affiliated companies shall not be liable for errors or 
omissions with respect to the materials. The only warranties for SAP or SAP affiliate company products and 
services are those that are set forth  
in the express warranty statements accompanying such products and services, if any. Nothing herein should be 
construed as constituting an additional warranty. 

In particular, SAP SE or its affiliated companies have no obligation to pursue any course of business outlined in 
this document or any related presentation, or to develop or release any functionality mentioned therein. This 
document, or any related presentation, and SAP SE’s or its affiliated companies’ strategy and possible future 
developments, products, and/or platforms, directions, and functionality are all subject to change and  
may be changed by SAP SE or its affiliated companies at any time for  
any reason without notice. The information in this document is not a commitment, promise, or legal obligation 
to deliver any material, code, or functionality. All forward-looking statements are subject to various risks and 
uncertainties that could cause actual results to differ materially from expectations. Readers are cautioned not 
to place undue reliance on these forward-looking statements, and they should not be relied upon in making 
purchasing decisions.

SAP and other SAP products and services mentioned herein as well as their respective logos are trademarks or 
registered trademarks of SAP SE (or an SAP affiliate company) in Germany and other countries. All other 
product and service names mentioned are the trademarks of their respective companies. 

See www.sap.com/copyright for additional trademark information and notices.

Follow Us

https://www.sap.com/copyright
https://twitter.com/SAPConcur
https://www.facebook.com/SAPConcur/
https://www.linkedin.com/company/sapconcur/
https://www.youtube.com/user/ConcurTechnologies
https://www.concur.co.uk?pid=email&cid=jhook_email2_hr_n_hp_20200623



